Commercial art

NamEND
WBENE>

i

o

3 gaal

L ST iy

¢ I'd
e W S sl e oz

Sl SAIT
Rt IJ'_pmn};;;(tf )z

=

OLIVIA
JOHN
Save the Date

JUNE 27

Six Months

Highlights

:'o. Topic
1 Colors
2 Figures
3 Texture
4 Masks & stencils
5 Patterns and repetitions
6 Bo pen
7 Bo pen with divider
8 Sketching
9 Tee shirt




No. Topic
10 logo
11 Visiting Card
12 Letter head
13 Packaging
14 Press adds
15 Mobile & buntings
16 Banners
17 Hoardings
18 Broshears
19 Posters
20 Calendar
21 Advertisement campaign
Commercial photography
1. Portrait
22 2. Press and parties
3. Types of commercial photography
4. Setup
Photoshop
1. Introduction of tools
2. Selection tools
3. Brightness & contrast
4. Pen tools
23 5. Flesh logo
6. Drawing Pencil
7. Creation of press add
8. Coloring Black & white picture
9. Text tools
10. Clone stamp tools
11.Poster




No.

Topic

24

Free hands
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Main tools-inspector

Text tools

Pen tool

Color mixing -swatches
Arrange

3D figures and shadows
Import, export & paint inside
Glass

Logo

10. Poster
11.Calendar
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Flesh MX
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Tools

Animations (Frame by frame)
Animations (tweens)
Animations (Path motion)

Animations (tweens of figures)
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Inpage 2000
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Urdu key board
Urdu composing
Colors and margins
Picture insertion
Banner drafting

27

Application of assorted software for Preparation of commercial campaign




